PHILIP MORRIS 

U.S.A. 

ISO PARK AVENUE, NEWYOBK, N.Y 10017-5592 TELEPHONE (212) 6BC-S000 


November 27, 1995 


Norman B. Ratner 
Ramer Media & Associates 
2213 Westview 
Nashville, TN 37212 

Dear Mr. Rainer: 

Thank you for allowing Philip Morris USA the opportunity to review your proposal 
concerning sponsorship of die Foyt-Belnavis Indy Car team featuring Willy T. Ribbs. 
Your proposal was forwarded to me by George Lewis for consideration. 

As you may be aware, Philip Morris and die Marlboro brand have developed a 
comprehensive Indy Car racing program in conjunction with Penske Racing. We certainly 
agree with your aniysis ihai Indy Car racing provides a sponsor a trementious opportunity 
to build brand awareness on a national basis. For 1996, we are fully comraifted with our 
sponsorsh^ of Marlboro Team Penske. With our plans already in place, we will not be 
able to take advantage of your opportunity with Foyt-Belnavis Racing. 

In addition, as a cigarette manufacturer we are restricted by federal law from unliang any 
marketing vehtole to gain television exposure. 

Again, thank you for allowing Philip Nforris die opportunity to review your proposal and 
b^t of luck with the Foyt-BeSiavis Indy Cart team. 


Sincerely, 



Steven F. San^son 
Group Manager 
Marlboro Promotions 


cc: I. Broeman 
G. Lewis 
E. Merlo 


MARLBORO BENSON & HEDGES MERIT VIRGlNIASUMS PARLiAWENT UGHTS PLAYERS SARATOGA CAMBR1I3GE ALPINE MULTIFILTER 


Source; https://www.industrydocuments.ucsf.edu/docs/klpn0004 
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